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A survey about consumer attitudes towards plastic waste and 
sustainability.
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Action and engagement are needed if we want to 
see change - but how and what we buy and 
consume plays a way bigger part when it comes to 
actually driving change. 


So how do consumers think about sustainability 
and plastic waste? How does it affect their behavior 
when it comes to purchasing a product? And what 
do they expect from brands when it comes to 
taking responsibility for our planet? 


We asked them.


We found that the use of plastic and the amount of 
packaging are the biggest environmental concerns 
for consumers, when they consider buying a 
product - and they want brands to take action for a 
cleaner planet. 


They also want to understand the steps companies 
are taking on plastic pollution and to see evidence 
of their impact. But be aware of what you 
communicate as a company when it comes to your 
sustainability efforts: more than 2/3 of the people 
would no longer buy from a brand that made false 
claims about their efforts.


The stakes are high, so make sure to read all the 
findings in detail:
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https://info.cleanhub.com/how-to-avoid-greenwashing-in-corporate-comms
https://info.cleanhub.com/how-to-avoid-greenwashing-in-corporate-comms


We asked our brand partners to add any questions they’ve always  
wanted to ask their consumers.

Extra insight from Oceanbrands consumers

75% of consumers 
want to be involved in 
brands initiatives 
against plastic pollution.

TREND ALERT

For every 
purchase, brand 

will collect 1kg 
of ocean bound 

plastic Community  
clean ups
(i.e. beach 
clean ups)

Donation to 
plastic waste 

removal 
organizations in  

3rd world 
countries

Share or repost 
brand’s blog on 

your social 
channels. For 

every share 
brand will 

collect 1kg of 
ocean bound 

plastic

Attend brand 
event that aims 

to raise funds 
for plastic 

collection in 
3rd world 
countries
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Respondents ranked the above options from 1 - 5. 1 being the most important option.






